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Recreational fishing is…
• also called sport fishing, recreational angling, angling

• recreation: a hobby, a pastime, an escape, fun 

• social: people gather (in normal times) to fish

• heritage/tradition: multi-generational family experience

• an escape: a way to disconnect

• a connection: a way to connect to nature

• food security: fish for the table or freezer

• a profession: guiding, charter fishing, competitive fishing

• an identity: people build their lives around it

• an experience

The motivations 
to participate in 

recreational 
fishing are 

incredibly diverse
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Recreational fishing is 
undervalued because…

it is disconnected 
from the everyday 

reality of non-
anglers



Fish aren’t as important as 
beaches…
at least until they wash up 
on them

Fish are often not seen or ‘experienced’ by many… 

so fish (and fishing) don’t pull at the heart strings of 
most non-anglers…

requires making connections between fishing and things 
the public and decision makers do care about

Economic, health, environmental, social, and cultural 
values



Recreational 
fishing is 
valuable…

to us 
(community) 
& 
to all of us 
(society)
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What we know about… 
fishing in Canada
Survey of Recreational Fishing in Canada 
(Fisheries and Oceans Canada)

• Every 5 years… 2015 results released in 2019!

• 3.2 million anglers (2.6 million are residents)

• 79% are male; aging population of anglers 

•$7.9B to Canadian economy

Non-government economic valuation 



What we know about… 
fishing in Ontario
Survey of Recreational Fishing in Canada: Selected Results 
for Ontario fisheries (2015)

• Ontario Ministry of Natural Resources and Forestry

• Uses DFO data for Ontario and additional Ontario-
specific questions…

• 1.5 million anglers (68% over 18 years are residents)

• Average age – 51; 81% are male

• $1.75 billion

• Lake Erie, Lake Ontario, Lake Huron & Georgian Bay 
among most frequently fished water bodies 



What we know…about 
fishing in the Great Lakes
$13 B – recreation and resource-related interests – ?

$7 B (+ 75K jobs) commercial, recreational, indigenous 
fisheries – American Sportfishing Association (Southwick, 2008) 

$52 B recreational economy from fishing, hunting, 
and boating – Great Lakes Commission (2017)

We need an up-to-date, consistent, 
comprehensive, and binational economic 

valuation of recreational fishing in the 
Great Lakes



We focus on what we know…
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We use economic values because it is what we have…
but they don’t tell the whole story



Recreational fishing is 
undervalued because…

it is disconnected 
from the everyday 

reality of non-anglers 
AND…

it isn’t a commodity…

it is an activity reliant on 
a natural resource. 

it isn’t one thing…

it is many different 
things.

the value is subjective…

it means different things 
to different people.

it’s hard to fully measure 
and even harder to 

express…

it has many variables to 
consider.

ENVIRONMENTAL, SOCIAL, CULTURAL, HEALTH, and 
INTRINSIC values have never been adequately valuated 



Environmental value
• Common misconception: fishing removes environmental value

• Need to be able to express how recreational fishing adds environmental value, and 
subsequent economic value (e.g. ecosystem services, intrinsic value)
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Public health value
• Common misconception: health benefits of fishing are individual

• Need to be able to express how the health value of recreational fishing is in public interest
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Recreation, social, culture & intrinsic value
• Common misconception: 

• Need to be able to express how the intrinsic value of recreational fishing contributes
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What we need

• Consistent, comprehensive, and binational 
economic valuation of recreational fishing for the 
Great Lakes

• Sector-specific methodology that results in full 
extraction of economic value from the uniqueness 
of recreational fishing 

• Economic valuation of recreational fishing beyond 
traditional economics (i.e. economic value of 
environmental, health, etc. benefits)

• To be able to confidently and easily communicate 
the FULL value of recreational fishing…a round peg 
for a round hole



Why we need it
• To show the enormous and diverse value to me, to 
communities, and to us (Ontarians, Canadians, North 
Americans) – make people care today

• To encourage government investment in recruitment, 
retention, and reactivation in a sustainable use to 
maintain participation and connect people directly to 
the value – more people to care about tomorrow 

• To garner public support and government investment 
to keep the Great Lakes great for future generations to 
enjoy and benefit from



How we need to do it

•The ‘specific how’ is outside of my expertise

• We need to build the ‘round peg’ with sector-specific 
methodologies

• It will require broad perspectives and input to 
establish needs and expectations

• It will require multi-sectoral and multi-disciplinary 
collaboration

• It will require investment in research and 
development to fill gaps

When it comes to 
full valuation of 

recreational 
fishing, we know 

the ‘big fish’ is there 
when it comes to 

value, we just need 
to set the hook


